ANAKOINQ>H
A THN NMPOZAHWH NMPOZQMIKOY ME 3YMBAZH EPIrAZIAZ
IAIQTIKOY AIKAIOY AOPIZTOY XPONOY

H «ArPOTIKH AZ®AAIZTIKH ANQNYMH ETAIPEIA», avakoivwvel 0TI 8a npooAdBel
oapavta (40) artopa pe oUPBaAcn €pyaciac aopioTou XpOvou, yia Tnv KaAuwn
avaykwv Tne, o€ eEEIDIKEUPEVO Kal EUMNEIPO NMPOCWIKO.

O1 npooAnyeig Ba dievepynBouv pe Tn diadikacia Tng enidoyng, nou Ba yivel oTa
KevTpika ypageia Tng ETaipiac ano Eidikry EmiTponr) EmAoync.

O1 npo¢ NARPWON NPOKNPUCCOUEVEC BECEIC Kal Ta €10IKG NPOCOVTA MOU anaiTouvTal,

EXOUV WG €ENC:

NOMOZ ATTIKHZ (OEZEIZ 35)

MNATPA
HPAKAEIO

(GEZEIZ 3)
(OEZH 1)

OEZZAAONIKH (©EzH 1)

A. OEZEI> KAI EIAIKA T[POZONTA TMPOZAHWHZ

A/A

MONAAA

NAHOOZ

ENMIOYMHTA NPOZONTA

A/ZH NYPOZ

Anopoitor AEI n TEI n EIAZ kai
npolnnpegia TouAdyioTtov 5 Xpovia OTO
underwriting kAadou Mupog.

Fvwoeig AyyAIKNG YA®OOAG TOUAAYXIOTOV
ot eninedo Lower kal noAU KaAn yvwon
TV npoypapparwv MS Office (Word,
Excel, Power Point, Access).

ANOZHMIQZEI2
AYTOKINHTQN

e 6 AIaKAavoVvIOTEG InHiov HE
anodedelyyévn EHPNEIpia TOUAAYIOTOV
5 gTov oT1O0  dlakavoviouo InHIov
KAadou AuTtokivAT@WV, anogoitol AEI
fj TEI i) EIAZ

e - 2 undaAAnAol JE ONOUdEG ZTATIOTIKNG
kai  Ao@aAioTiknG EmoTnung | EIAZ
HE NOAU kaAn yvwon TnG AyyAikng
FA®wooag kal TV npoypapparnv MS
Office.

ANAAHWEIZ
AYTOKINHTQN

Znoudég ZTaTIOTIKAG Kal ACQAAICTIKNG
Emotnpng i1 EIAZ pe noAU KaAn yvwon
™G AyyAikng TlAwoocag ka1 TV
npoypapparwv MS Office.




TEXNIKQN AZOAAIZEQN-
META®OPQN -ZKA®QN

Anégortor AEI fj TEI fj EIAZ

e 1 (NMAnpopara MAoiwv) pe dapioTn
yvoon AyyAlknG yA®woodg Kdal Twv
npoypapparwv MS Office.

e 1 (Aomkn EuBUvn) pe 3emni
TOUAAYIOTOV EpneiIpia oTO
underwriting AoTikng EuBlvng pe
apiotn yvoon AyyAikng yAwooag kai
TOV npoypapgparmv MS Office.

e 1 (MnxavoAoyia) pe 3T TOUAAyioTOV
EMneIpia oTO underwriting
Hnxavoloyiag HE ApIOTH  YVOON
AyYAIKNG YAwooag Kal TOV
npoypapparwv MS Office.

e 1 (Meragopéc-Zkapn) pe 3etn
TOUAGYXIOTOV €pneipia oTo Marine
underwriting, apiorn yvoon AyyAikAg
YA®OOoUG Kali TV npoypagparwv MS
Office.

ATPOTIKQN AZOAAIZEQN

Ano@oitog AEI OIKOVOHIKNG N OETIKNG
KATeEUOUvVONG, HME 5eTR  TOUAdAyIoTOV
egneipia ornv AvaAnyn kai Alaxeipion
Kivduvwv. Apiotn yvowon  AyyAIkAG
YA®OOUGG KaI TV nNpoypapHarwv MS
Office.

OMAAIKA ZQHZ

Anogoitol AEI n TEI | EIAZ pe emBupnTn
npolnnpeoia o€ aoPaAlAIoTIKN £TAIpia OTIG
Opadikég Aoaliosig Zwng kail Yyeiag kai
noAU kaAn yveon Tov npoypapparov MS
Office

ANTAZODAAIZEIZ

Ano@oitog AEI OIKOVOHIKING KaTeEUOUVONG.
Epneipia /Tvoosig:

MoAU kaAn yvwon TnG AyyAIkAG YAwooag
HE IKavoTNTA YPANTAG Kal NMPOQPOPIKNG
ENIKOIVWVIAG Yia TO AVTIKEIHEVO TNG
avracpdAiong kai To OUVOAO TWV
NPWTACPAAICTIK®OV dpaoTnpioTATOV
(xAadwv) TnG ETaipiac.

‘EEl  (6) xpovia npoiinnpeocia ot
ac@alioTIK| €Taipia, andé Ta onoia
TEOOEPA (4) oTo avTIKEIPEVO
nPpWTACPAAIOTIKNG JpacTnpIOTNTAG KdaI
TouAdayioTov 3Uo (2) oTO avTIKEIHEVO TOV
avrao@Paliccwv.

Apiotn yvworn MS Office (Word, Excel,
Power Point, Access).

EMITUXNG OUMHETOXN OE NPOoXWpPnHEva
oglIvapia TOU GVTIKEIHEVOU ™G
avrac@aiiong (ouvoAikng didapkeiag 200




WPWV) KAl yid TO OUVOAO TWV
NPWTACPAAICTIKOV dpaoTnpioTATWV
(ouvoAikng Jdiapkeiag 600 wpwv n.X.
E.I.A.Z.), ka@w¢G e€niong Ot& OegpIvapia
ENIKOIVWViagG.

F'vwoeig AVaAoyIoTIKAG.

MARKETING

AnogoiTol A.E.1 KaTa npoTignon
kateuOuvong  Marketing HE  5&Tn
TOUuAGyioTOov npoiinnpecia O TUApG
Marketing ac@aAIoTIKNAG eTAIpiac.

Na £xouv gpneipia oTnv ‘Epguva Ayopdacg,
ouUvTagn kal napakoAoudnon Marketing
Plan. Na yvwpifouv noAU kaAa AyyAika
Kal Ta npoypapgpara MS Office

ANAAOIIZTIKHZ

Adsia AvaloyioTi), oAU KaAR yvaon HIag
&&vng yAwooag kard npoTtignon TNG
AyyAIKnG, nOAU kaAf yvwon Tov
npoypapparwv MS Office (EXCEL, WORD,
ACCESS, VBA).

10

XPHMATOOIKONOMIKQN

Anogoitog¢ AEI 1 TEI OIKOVOMIKNG
KaTeubuvong.

3eTNRG TOUAAYIOTOV epneipia ot
ac@alioTikn Etaipia o 0para Fevikng
AoyYIOTIKNG - ®dopoloyiag -
AvTac@alicewv.

MoAU kaAn yvwon TwV npoypapHarwv MS
Office

MoAU kaAn yvoon AyyAIKnG YAWooag

11

EZQTEPIKOY EAENXoy

Ano@oitog AEI, OIKOVOHIKNG KaTelBuvong
MeTanTuxiakog TiTAOG, EMOUUNTOG
EnayysApaTiki nmioronoinon CIA, ACCA,
ACA, ZOEA

Euneipia TpIeTNG o€ eAeykTIKN ETAIpia
MoAU kaAn yvwon ayyAiknG yAwooag Kal
npoypapparwv MS Office.

12

NQAHZEQN

Anopoitor AEI n TEI i EIAX pe 2€TR
TOUAGXIOTOV E€MNEIpia  OTIC NWANOCEIG
npoiovtwv Fevikwv KAadwv kai KAadou
ZoOAG kKai noAU KAaAf yveon TV
npoypapparwv MS Office.

13

NMEPI®EPEIAKEZ
MONAAEZ ATTIKHZ

e 2 Anogoitol AEI i TEI i EIAZ kara
npoTignon ME epneipia oTnv avaiAnyn
Kai diaxeipion KIivduvwv, 31aKavoviouo
{NMIOV aUTOKIVIITOV Kal KAaAR yvoon
TOV npoypapparwmv MS Office.

e 1 anogoitog AEI i TEI n EIAZ pe
eyneipia oro underwriting kAadou
AuTtokiviiTov Kai NMupog kal noAU kaAn
yvoon Twv npoypapparwv MS Office.
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n/M NATPAZ

Anooitor AEI fj TEI ) EIAZ

e 1 pe 2€TR] TOUAAXIOTOV EMMEIpIa OTO
underwriting Fevik@v ACQaAicewv Kai
noAU KaAn yvwon npoypapparwv MS
Office.

e 2 pge NOAU KAARn yv@on npoypapuparwyv
MS Office.

15

M/M HPAKAEIOY

Anogoito¢ AEI n TEI i EIAZ, ME nOAU
KaAl yveoon ayyAlkng YyAwooag Kal
npoypapuatov MS Office. MponyoUpevn
eyneipia oe ao@aliotikn Etaipia 6a
EKTIPNOEI.

16

N/M OEZZAAONIKHZ

Anogoitog AEI n TEI i EIAZ, pe noAu
KaAl yvwon ayyAlknG yAwooag Kai
npoypapgparwv MS Office. MponyoUuevn
eyneipia o€ ao@aliotikn Etaipia 6a
EKTIUNOEI.

2YNOAO NMPOZQMNIKOY

40

B. TENIKOI OPOI KAI MPOYNOOEZEIS SYMMETOXHZ

O1 unowngiol 6a npenei:

a) Na sival 'EAANVEG NOAITEG.

B) Na pnv éxouv katadikaoTei yia kakoUpynua 1 NANUHEANMA HE
onoladnnoTE MNOoIVR) Kal va pnv €ival unodikol AOyw napanopning He
TeAE0idIKO BOUAEUHA yia kKakoUpynHa i NANUHEANHA.

Y) Na €xouv nAikia péxpr 32 TV 01 aNOPOITOI UNOXPEWTIKNG EKNaAideuong
kal Aukeiou kal HEXPI 38 TV o1 MTUXIOUX0I AVOTATWV Kal AVOTEPWV

ZxoAwv kai EIAZ.

0) O1 avdpeg unown@iol 6a NpENEl AnApaiTNTA va €XOUV EKNANPWOEl TIG
OTPATIWTIKEG TOUG UNOXPERTEIG.

. AIKAIOAOIHTIKA

O1 unowngiol 6a npénel anapaiTnTa, TAUTOXpPova HE TNV aiTnon — dnAwon
TnVv onoia 6a unoBdAAouv, va kata@Ecouv Bioypa@iko onpeiopa kadwg kai
ENIKUPWHEVA @WTOAVTIYpAPA TWV TiITAWV onoudwv kai kdabBe €idoug
anodeIKTIKOU NouU KaTd nepintwon ¢nreirai.

EidikoTEpa:

[TA THN ANOAEI=H METANTYXIAKQN 2MOYAQN

a) Av civar kAatoxol OS1I5aKTOpIKOU N HETANTUXIAKOU TITAOU OnNoudwv,
ENIKUPWMEVN PWTOTUNIA Tou AIBAKTOPIKOU N ETANTUXIAKOU JINAWKMATOC,



B) Av o TiTAOG £Xe1 anokTnOei oTnv aAAodanr), petadppaon autol Kal npagn
avayvwpioews Tou TiTAOU N KUpwWEVN gwToTunia TnG anod tnv A.O.A.T.A.M.
(npwnv AL.KA.TZA).

[TA THN ANOAEI=H 2MOYAQN >THN AAAOAAMNH

a) yia Toug TitAoug Mavenmiornuiakng Eknaideuong aAAodanng, avayvapion
an6 tTv A.O.AT.AN (npwnv ALKA.TZA) yia Tnv I00Tigia kal BaBuoloyikn
avTigTolyia.

B) yia Toug TiTAouGg AcuTtepoBabuiag Mevikng Eknaideuong aAAodanng ,
npdé&n avayvwpiong IooTiiag and Tnv  appodia AicuBuveon Tou Ynoupyeiou EOvIKNAG
Maideiag kal OpnOKEUPATWV Kal

Yid TOUG TIiTAOUG TEXVIKNG Kal enayyeAHATIKAG eknaideuong aAlodanng ,
npdén  1ooTiHiag kalr  kaTtataéng TNG EMTPOMNNG I0O0TIMIWV Tou Opyaviopou
EnayyeAuaTikng Exnaideuong kai KatapTiong (OEEK) Asw@opoc EBVIKNAG AVTIOTAOEWG
41- N. Iwvia .

Y) Yia TOuG TITAOUG UMOXPEWTIKNG HN TEXVIKAG N HN ENAYYEAHATIKAG
eknaideuong Bepaiwon 10oTIMIiag r avmioTolxiag and Tnv apuddia AielBuvon Tou
Ynoupyeiou EBvikAc Maideiag kai OpnoKeUpAT®V Kal

YId TOUG TIiTAOUG TEXVIKNG KAl €nayyeAHATIKAG £knaideuong aAAodanng ,
npdén 1o0oTiiag kar katatagng TG emTponng IooTidiov Tou  Opyaviopou
EnayyeAuaTikng Eknaideuong kai KatapTiong (OEEK) Asw@opoc EBVIKNG AVTIOTAOEWC
41- N. Iwvia .

Eniong anarreital BePaiwon avTioToixiag Babuou and Tnv apuddia  A/von
AeuTepoBabuiac eknaideuonc Tou Ynoupyeiou EBviknG Maideiac kar ©pnoKEUPATOV
o€ €IkooaBabun kAipaka .

[IA THN ANOAEI=H THZ 'NQZHZ ZENHZ TAQ22A2

Anaiteital Toulaxiotov Mrtuxio LOWER Tou Maveniotnuiou CAMBRIDGE 1 Tou
MavenioTnuiou MICHIGAN.

[TA THN ANOAEI=H TH2 EMMEIPIAZ

a) Eite pe Tuxdv unapyxouoa dIKAaTIKN anogaacn, and Tnv onoia nNpokuUnTel To €id0g
NG napacxebeiong epyaaiag kai n xpovikr dIapKela TNG NApoxng TNG.

B) Eite pe opoiou nepiexopévou BePaiwon appodiac, EANVIKAG 1 aAhodanng
dnuooIag apxng.

y) Eite pe opoia BeBaiwon vopikoU npoowrnou Tou apbpou 14 nap. 1 N. 2190/94.

0) Eite pe opoia BeBaiwan Tou olkeiou aopalioTikoU popEa.

€) Edav ano tnv npookopilopevn BePaiwon Tou oikeiou acpalioTikoU gopéa dev
npokUNTEl TO €i00C TNG napaoxedeiong epyaciag, TOTE anairTouvtal NPOCHETN
BeBaiwaon Tou epyodoTn, o ouvduaoud navtoTe kal pe To PBIBAIGPIO Kupiag
acpalioewc. Aev anarreitar n unofoAn BiBAiapiou kUplIag ac@AAiong ano
unoyngioug nou npookopifouv BePBaiwon Tou IKA yia Tn Xpovikr OlapKeia
anacyoAnonc Touc.

oT) H noAU kaAn yvwon xeipiopou H/Y anodeikvueTal e OXETIKO NTUYio 1 BeBaiwaon

npolnnpeaiac.



A. NPOOGE>MIA KAI TPOMOZ YNOBOAHZ AITHZEQN

O1 evdiapepopevol UNopouv va npounBevovTal TNV aitnon, €ite anod Ta Kevrpika
lpageia Tng Etaipiac A. ZuyypoU 163 i00yeio, €iTe and Tov OIAdUKTIAKO TOMO:
www.ateinsurance.gr oTnv evotnTa “Avakoivwoelg — Nea”.

H anooTtoAnl OAwv Twv anapaitnTwv OikaloAoynTikwv 6a npenel va Yivel PEXPI
18.09.2009 otnv Aielbuvon: ATE AZ®AAIZTIKH T.0. 76140 - T.K. 17110.



http://www.ateinsurance.gr/
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